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ABSTRACT Thus the rise in obesity in the U.S. has been primar-
ily driven by the increase in caloric consumption.
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Policy makers, medical practitio-
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Though many factors influence ifegtimated to be well over $100 billion annually
someone is obese, weight gain i§pHHs 2001; Finkelstein, Fiebelkorn, and Wang
Directors (Ex_-Officio): gg?vigzlyednueerég :Qplg]nbda:elznce 2003). Nearly half of this expense is bore by gov-
Doctoral SIG, Maureen Bouras: ) = ernment through Medicaid and Medicare, while the
Queens University through physical activity and caloremainder is primarily absorbed by those paying
ries consumed. Despite the popular belief that exercise paaith insurance premiums (Finkelstein et al. 2003).
and activity levels have declined over the past several dec-

ades, at least in the United States, these levels have re-

mained relatively flat (CDC 2001; CDC 2006; Cutler, €. Story Continue

Glaeser, and Shapiro 2003; Kruger, Ham, and Kohl 2005)hough industry and government have made at-

Conference (06 -08)

William Diamond

University of Massachusetts, A
herst

JPP&M Editor, Ron Hill
Villanova University


http://www.marketingpower.com/content1133.php

PAGE 2

LIBERTY BELL

These comments were taken
from various websites by the
Assistant to the Editor. They
were included as ideas to help
those interested in tourist attrac-
tions while attending the next
conference.

oln addition,
Countryside Region is a place of
incredible beauty, friendly charm
and rich history. The birthplace of
our country, it's where we first
dared to dream of forming a self

0 E v govemningynatian: FromRhie méet

Things to do in Philadelphi:

t h mastwreries iaviirg towrs,iard &

cozy inns, the Philadelphia area is
a land of endless possibilities for
travelers. o

Please visitittp://
www.visitpa.com/visitpa/
“regionsDetail.pa?regionid£@r a

delphia plays host to millions of ing rooms of Independence Hall to list of tours. museums. monu-
business travelers, individuals, the surrounding countryside, early ments. and more

couples, and families who come

Philadelphians set our course for

to sample our city's unique blend freedom. The memory of their
struggles and sacrifices endures at

of history and progress! Please
enjoy our site to find out why,

places like Brandywine Battlefield

time after time, Philadelphia has and Valley Forge. Today's Philadel-
earned its reputation as The Placephia honors this heritage while

That Loves You

For a detailed list of local attrac-
tions, historical attractions, and a
variety of nightlight options
(including dining recommenda-
tions), please visihttp://
www.phila.gov/visitors/

BamingktHe 6utting edge of cultural
leadership. From bustling down-
town avenues where people dine
at four-star restaurants, applaud
critically acclaimetheater per-
formances, and visit museums of
art andhistory to the winding
roads of the countryside that roll

BETSY ROSS HOUSE

Achievements & Contributions

TWO MASSIG MEMBERS

CONFERENCE

The American Marketing Asso-
ciation Summer Educators
Conference of 2007, identified
fourteen high impact sessions.
Two MASSIG members partici-
pated in three of these ses-
sions, which were later fea-
tured in the Marketing Power
newsletter. This is an new
initiative by the Academic
Council to help disseminate
content from the conferences.
The sessions are selected by
conference chairs, in coopera-
tion with their track chairs.

RECOGNIZIED FOR WORK WITH
HIGH IMPACT SESSIONS DURING
THE 2007 AMA SUMMER EDUCATORS

These chairs then
support a group of
doctoral students to
attend and write
summaries of the sessions. The
Academic Counciasked

four talented Ph. D. students to act
as academic journalists at high im-
pact sessions during Summer AMA
2007.

Two participants of the process
are MASSIG members, Linda
Ferrell and Gregory Gundlach.
We would like to congratulate
them on their accomplishments.
These are definitely achievements
that bring our field recognition.

1.1 Competitive Session

A Dialog of Marketing Ethics:
The Emerging Issue of Data

Mining and Integrating Ethics
into the Curriculum

Nancy J. Sirianni

MASSIG Participant:
Linda Ferrell, University of New
Mexico

To view theabstract or for more
information,please visithttp://
www.marketingpower.com/content/
S07_1.1%20Dialog%200f%
20Marketing%20Ethics.pdf
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