
and channel members  interpret 

specific pricing strategies (in terms 

of fairness) and then respond to 

their perceived fairness. 

 

The submissions are sent to three of 

our colleagues who have served as 

editors of major journals in the mar-

keting and society domain. Based on 

their evaluation the winning pro-

posal is chosen. Along with this 

article, please see a wonderful ex-

ample of the 2007 MAS SIG Disser-

tation Proposal winner ð Kathryn 

Sharpe from Duke University. 
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After much discussion among MAS 

SIG members on how to integrate 

public policy into Ph.D. education, 

the idea of a òMarketing and Public 

Policyó Dissertation Proposal Con-

test emerged.  Along with this idea, 

the creation of our Ph.D. and junior 

faculty student Marketing & Public 

Policy workshop was also developed 

(Research in Risk Workshop). These 

ideas were founded on the recogni-

tion that at most Ph.D. granting 

universities students were discour-

aged from undertaking public policy 

research at the beginning of their 

academic careers. To overcome this 

barrier the Workshop and Disserta-

tion Proposal contest were pro-

posed to AMA as two ways our SIG 

could make a contribution to Ph.D 

education. 

The process that was developed for 

the Dissertation Proposal was based 

on volunteers who are well known in 

our field as contributing to policy 

research.  These volunteers that are 

also members of our SIG community 

are asked to review one or two dis-

sertation proposals.  The first two 

years, we received approximately 

twenty dissertation proposals.  Based 

on our reviewersõ evaluations, three 

finalists are selected.  Our first Dis-

sertation Proposal winner was Yu 

Wang (dissertation chair: Aradhna 

Krishna ) from the University of 

Michigan.  His dissertation was enti-

tled òTwo Essays on the Effect of 

Fairness Concerning Marketing Prac-

tices".  It investigated how consumers 

ABSTRACT  

Policy makers, medical practitio-

ners, and firms have shown in-

creased concern with the steep 

rise in obesity rates worldwide.  

Though many factors influence if 

someone is obese, weight gain is 

generally due to an imbalance 

between energy expended 

through physical activity and calo-

ries consumed.  Despite the popular belief that exercise 

and activity levels have declined over the past several dec-

ades, at least in the United States, these levels have re-

mained relatively flat (CDC 2001; CDC 2006; Cutler, 

Glaeser, and Shapiro 2003; Kruger, Ham, and Kohl 2005).  

Thus the rise in obesity in the U.S. has been primar-

ily driven by the increase in caloric consumption. 

 

Economist estimate the overweight and obesity-

related healthcare costs in the United States are 

estimated to be well over $100 billion annually 

(DHHS 2001; Finkelstein, Fiebelkorn, and Wang 

2003).  Nearly half of this expense is borne by gov-

ernment through Medicaid and Medicare, while the 

remainder is primarily absorbed by those paying 

health insurance premiums (Finkelstein et al. 2003).  
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Though industry and government have made at-

Marketing & Public Policy Dissertation Proposal Contest 
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These comments were taken 

from various websites by the 

Assistant to the Editor. They 

were included as ideas to help 

those interested in tourist attrac-

tions while attending the next 

conference. òEvery year, Phila-

delphia plays host to millions of 

business travelers, individuals, 

couples, and families who come 

to sample our city's unique blend 

of history and progress! Please 

enjoy our site to find out why, 

time after time, Philadelphia has 

earned its reputation as The Place 

That Loves You Back!ó 

For a detailed list of local attrac-

tions, historical attractions, and a 

variety of nightlight options 

(including dining recommenda-

tions), please visit: http://

www.phila.gov/visitors/ 

òIn addition, the Philadelphia & 

Countryside Region is a place of 

incredible beauty, friendly charm 

and rich history. The birthplace of 

our country, it's where we first 

dared to dream of forming a self-

governing nation. From the meet-

ing rooms of Independence Hall to 

the surrounding countryside, early 

Philadelphians set our course for 

freedom. The memory of their 

struggles and sacrifices endures at 

places like Brandywine Battlefield 

and Valley Forge. Today's Philadel-

phia honors this heritage while 

honing the cutting edge of cultural 

leadership. From bustling down-

town avenues where people dine 

at four-star restaurants, applaud 

critically acclaimed theater per-

formances, and visit museums of 

art and history to the winding 

roads of the countryside that roll 

past wineries, inviting towns, and 

cozy inns, the Philadelphia area is 

a land of endless possibilities for 

travelers.ó 

Please visit: http://

www.visitpa.com/visitpa/

regionsDetail.pa?regionid=7 for a 

list of tours, museums, monu-

ments, and more.  

These chairs then 

support a group of 

doctoral students to 

attend and write 

summaries of the sessions.  The 

Academic Council asked 

four talented Ph. D. students to act 

as academic journalists at high im-

pact sessions during Summer AMA 

2007. 

Two  participants of the process 

are MASSIG members, Linda 

Ferrell and Gregory Gundlach.  

We would like to congratulate 

them on their accomplishments.  

These are definitely achievements 

that bring our field recognition.   

 

1.1 Competitive Session  

A Dialog of Marketing Ethics: 

The Emerging Issue of Data 

Mining and Integrating Ethics 

into the Curriculum  

Nancy J. Sirianni 

MASSIG Participant:  

Linda Ferrell, University of New 

Mexico 

To view the abstract  or for more 

information, please visit: http://

www.marketingpower.com/content/

S07_1.1%20Dialog%20of%

20Marketing%20Ethics.pdf 
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The American Marketing Asso-

ciation Summer Educators 

Conference of 2007, identified 

fourteen high impact sessions.  

Two MASSIG members partici-

pated in three of these ses-

sions, which were later fea-

tured in the Marketing Power 

newsletter.  This is an new 

initiative by the Academic 

Council to help disseminate 

content from the conferences.  

The sessions are selected by 

conference chairs, in coopera-

tion with their track chairs.  

Achievements & Contributions of Our Members 

Things to do in Philadelphia... 
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